“How | Sold 80,000 Books” by Alinka Rutkowska

“How | Sold 80,000 Books” outlines Alinka Rutkowska’s marketing strategy, which allowed her to sell 80,000 books.
The strategy, known also as the “Marketing Mix” or “4 P’s” starts with the Product (Book), then covers Place (Distribution), Price (of the book) and Promotion.

MARKETING MIX

PRODUCT PLACE PRICE PROMOTION
CORE ADD-ONS METADATA ONLINE OFFLINE PHYSICAL BOOKS EBOOKS WITHIN BOOK ONLINE OFFLINE
- Editing - Cover - Title - Amazon - Book stores - How to Price - Series - Award Sticker - Website - Business Cards
- Critique Groups - Formatting - Subtitle - Kdp - Schools - Perma-free - Link to Mailing List - Email Marketing - Brochures
- Writing Courses - Email Marketing - Keywords - B&N - Libraries - KDP Select - Other Books - Email Signature - Word of Mouth
- Request for Review - Description - Nook - Supermarkets - Picture & Bio - Amazon - Book Fairs
- Feature of Other Books - Apple - Airports - Social Media - Foreign Rights
- Bio - Kobo - Cruise lines - Blog - Book Signings
- Picture - Aggregators - Independent stores - Guest Blogging - Public Speaking
- Your Website - Gas stations - Blog Tours
- Therapist offices - KDP Select
- Your Website - BookBub
- Local Media

- Press Release

- Video Trailers

- Professional Reviews
- Personal Reviews

Alinka Rutkowska is a multi-award winning and #1 Amazon bestselling author and coach. She has published over twenty titles, both fiction and nonfiction.

She’s been featured on Fox Business Network, Examiner, She Knows, She Writes, The Writer’s Life, Blog Talk Radio, and many more.
She is the founder and moderator of the Readers’ Favorite forum for authors.



